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Top executives read CEO Update to stay up to date on their career, their 
network, and the news they need to succeed in the changing association 

and nonprofit world.

Every two weeks, CEO Update lands on the desks of more than 1,500 leaders of 
the nation’s most influential trade and professional associations as well as those 
steering major cause-oriented and philanthropic groups. One-third pass the 
print copy along to colleagues, multiplying its reach to 4,500-plus readers.

CEO Update subscribers are all director-level and above. They are industry 
leaders who make budget decisions and can have a positive impact on your 
business. CEO Update is the only career, networking and news publication 
tailored to these top-level executives. For more than 19 years, we’ve 
addressed the needs of these powerful individuals and, in return, have earned 
a strong reputation and loyal subscriber base.

“ CEO UpdateÕs editorial 

perspective syncs perfectly 

with today’s leadership issues. 

The relevant and timely stories 

I can share with my staff are an 

unexpected value add. I enjoy 

keeping abreast of trends in 

staffing and reading about 

other interesting people in the 

association community.”

Kevin R. Keller, 
CAE, Chief Executive Officer, Certified 

Financial Planner Board of Standards, Inc.

In Print

In Person

Your 
Brand 
and 

MessageOnline

INTEGRATED MARKETING WITH 
CEO UPDATE
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CEO Update is the choice of top executives in trade groups, associations and 
nonprofits who subscribe because it is the only national publication providing 

in-depth coverage of news, trends and career opportunities in the association and 
nonprofit arena.

By advertising with CEO Update, you have premium access to these decision 
makers who control millions of dollars in revenue and manage organizations with 
thousands, sometimes millions, of members.

It is our goal to give you the right access to this audience that matches your 
marketing needs and budgets. Together we can design a marketing plan customized 
to your strategic approach in reaching association and nonprofit executives. Our 
integrated marketing concept of “In Print, Online and In Person” is designed to 
increase your return on investment by achieving results.

Meet CEO Update Readers
1,500 executive-level paid subscribers
5,000 unique visitors to the CEOUpdate.com web site per month
25,000 executives receive our weekly e-update between print issues
93% are employed by organizations with >$1 million annual budgets
86% are vice president-level and above
84% spend more than 15 minutes and 42% spend more than 30 minutes with 
each edition they read
72% are located in the Washington, D.C. metro area
61% of the prestigious U.S. Chamber of Commerce Association Committee of 
100 are readers

“ I have recently renewed my 

subscription to CEO Update 

as I see great value in your 

publication. Reading CEO 

Update helps me understand 

what’s currently going on in 

the association and nonprofit 

world and keeps me up to 

date on benchmarking studies 

and best practices. Thank you 

for publishing such a valuable 

resource.”
John Dyess, 

Development Director, Public Justice 
Foundation

CEOs 43%

Vice Presidents 
19%

C-level 18%

Directors 
13%

Other 
7%

By Job Level By Expertise

Legal/ Operations/
Administration

27%

Communications 
16%

Gov’t Relations
12%

Membership
9%

Programs 9%

HR 9%

Finance 7%

Other 12%
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2010 Editorial Calendar (Subject to change)

January 8 SPECIAL REPORT: RECRUITING OUTLOOK
Executive recruiters and hiring managers forecast the 2010 employment landscape

January 22 PART III CONTACT SERIES: REVIEWS AND EVALUATIONS

February 19 SPECIAL REPORT: TECHNOLOGY AND SOCIAL MEDIA
Investments in infrastructure and external offerings that offer the greatest return

March 5 MEETINGS: A LOOK AFTER THE RECESSION

April 2 SPECIAL REPORT: EXECUTIVE SALARIES
In partnership with National Journal, an in depth examination of CEO salaries

April 30 SPECIAL REPORT: TOP LOBBYISTS
A look at the most effective and respected advocates in associations

May 28 EXECUTIVE COMPENSATION, THEN AND NOW
A special look at how salaries have grown over the last two decades

June 11 RECRUITING/HR: ASCENDING THE CORDER OFFICE LADDER

June 25 EXECUTIVE SALARIES:  SALARIES BELOW THE CEO
An exlusive look at the actual salaries of the highest paid staff

July 9 TECHNOLOGY TRENDS

July 23 SPECIAL REPORT: TOP ASSOCIATION/NONPROFIT CEOS
Profiles of peer-nominated association executives and their standout traits

August 20 FINANCE
Trends and best practices in financial management
CEO salaries at mid-size associations

October 1 BRANDING & IMAGING:  KEEPING IT RELEVANT
Election preview
October 15 SPECIAL REPORT: ELECTION OUTLOOK 
A look at how associations/nonprofits are getting involved in the elections

October 29 OUTSOURCING
When does it makes sense to outsource functions
Continued coverage of mid-term elections

November 12 SPECIAL REPORT: RECRUITING AND HUMAN RESOURCES
The fourth annual survey exploring employee satisfaction
Election impact on associations

November 26 SPECIAL REPORT: K STREET CARES-ASSOCIATIONS GIVE BACK
The third annual recognition of those associations that give back to their community

December 10 & 24 SPECIAL REPORT: ASSOCIATION QUOTES OF THE YEAR
An annual retrospective, in the words of those in the field

“ I find CEO Update to be an 

extremely important tool 

and resource in helping to 

manage our trade association. 

The articles help us track 

association trends, marketing 

concepts, and see how the 

leaders of the trade are reacting 

to the changing business 

environment. I strongly 

recommend CEO update and 

don’t miss the opportunity to 

read each issue.” 

Bruce Aldrich, 
CAE, Senior Operations Officer, PMA 

The Worldwide Community of Imaging 
Associations
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Advertising and Sponsorship Opportunities 
(Maximize your budget and multiply your reach)
Receive 2 months of free online advertising with any 6x-plus full-page ad insertion 
orders in CEO Update or 1 month with any 6x-plus half-page ad insertion orders. 
This offer includes placement on both ceoupdate.com and associationintel.com 
as well as in weekly email updates. Additionally, 6x-plus advertisers will receive a 
year-long subscription to CEO Update and login rights to both ceoupdate.com and 
associationintel.com for 12 months.

Print Advertising
CEO Update
The bi-weekly publication that is a comprehensive resource for over 1,500 association and 
nonprofit executives. 

Online Advertising 
www.ceoupdate.com
An extension of the print publication, ceoupdate.com brings the latest news, career 
development tools, research, surveys, interviews and critical developments that impact the 
association and nonprofit community.

www.associationintel.com
AssociationIntelligence is a powerful real-time tool for navigating the association landscape. 
More than just a leadership directory, AssociationIntelligence provides up-to-date data on 
today’s most influential associations and nonprofits and their leaders—past and present—
including financial data, recruiting history and executive salaries.

Weekly Email Updates 
The weekly CEO Update email is sent to 25,000 association executives to engage the readership 
between print issues. It previews upcoming features and releases breaking news and industry 
statistics.

In-Person Event Sponsorship  
Hosted by Leading Authorities
Monthly Events 
Each month, Leading Authorities brings together 50-200 association executives on the issues 
that matter most to them. Sponsorships of these events are customized to meet your marketing 
needs. Please contact Fred Ullman to discuss your specific objectives.

“ CEO Update is a must-read 

each month. I used to think of 

it as an executive job listing 

publication, but it has really 

grown to be so much more 

in recent years. I get good 

insights on profiles of CEO 

peers as well as a quick read 

on trends and issues facing the 

association community.”

Peter J. Moran, 
CEO, Society of American Florists
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Print Ad Specs
Ads must be in black & white 
Submit via email or disk 
Electronic media accepted: EPS, PDF, JPEG, TIFF 
PhotoShop images must be grayscale 300 DPI 
InDesign files accepted 
Fonts required 
No bleeds accepted 
Full Page (7 3/4” x 9 3/4”)
Half Page (7/3/4” x 4 3/4”)
Back Cover (7 3/4” x 6 3/4”)

Deadlines
Space reservations due 10 days before desired insertion date. 
Artwork work due 5 days before insertion date.

Print Ad Rates (All rates listed as net)

Print Advertising Date Request

Frequency
1x  3x  6x  12x  24x

Size 
Full Page   Half Page

Online Ad Specs (width x height)
Online Ads (180 x 150 pixels)
Email Update Ads (125 x 125 pixels)

ADVERTISING SPACE RESERVATION FORM

Full Page: 
1x . . . . . . . . . . . . . . $1,650 
3x . . . . . . . . . . . . . . $1,500
6x . . . . . . . . . . . . . . $1,300
12x . . . . . . . . . . . . . $1,100
24x . . . . . . . . . . . . . $1,000

Half Page:
1x . . . . . . . . . . . . . . . . $900
3x . . . . . . . . . . . . . . . . $800
6x . . . . . . . . . . . . . . . . $700
12x . . . . . . . . . . . . . . . $600
24x . . . . . . . . . . . . . . . $500

Premium Pages: 
Cover 2 (Inside Front Cover)
Cover 3 (Inside Back Cover)
Cover 4 (Back Cover)
1x . . . . . . . . . . . . . . $1,800
3x . . . . . . . . . . . . . . $1,700
6x . . . . . . . . . . . . . . $1,500
12x . . . . . . . . . . . . . $1,400
24x . . . . . . . . . . . . . $1,200

September 3, 2010
September 17, 2010
October 1, 2010
October 15, 2010
October 29, 2010
November 12, 2010
November 26, 2010 
December 10, 2010 

January 7, 2011
January 21, 2011
February 4, 2011
February 18, 2011
March 4, 2011
March 18, 2011
April 1, 2011
April 15, 2011

April 29, 2011
May 143 2011
May 27, 2011
June 10, 2011
June 24, 2011
July 9, 2011
August 12, 2011
August 26, 2011

Online Ad Rates (All rates listed as net)
www.ceoupdate.com  
Box ad (180 x 150 pixels) is $200 per month
www.associationintel.com 
Box ad (180 x 150 pixels) is $200 per month
CEO Update’s Weekly Email 
Box ad (125 x 125 pixels) is $400 per month (includes 4 email updates)

 
Online Advertising Date Request (circle)

www.ceoupdate.com

www.associationintel.com 

CEO Update’s Weekly Email 

Total Cost __________________________________

Signature below will reserve your advertising space in CEO Update. Please fax  
a signed copy to 202-403-3654. If you have questions, contact Fred Ullman.

Accepted by _________________________________

Billing Information
Name__________________________________________________

Title ___________________________________________________

Organization _____________________________________________

Address ________________________________________________

City  ___________________ State  _________ Zip _____________

Email __________________________________________________

Phone ____________________ Fax__________________________

To pay in advance, please complete below
Date __________________________________________________

 Charge my credit card 
 Visa    MasterCard   American Express  

Credit card number ________________________________________

Expiration date  ___________________________________________

Name on credit card  _______________________________________

Signature _______________________________________________

January February March April May June 

July August September October November December 

January February March April May June 

July August September October November December 

January February March April May June 

July August September October November December 
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THIS ADVERTISING AGREEMENT (the “Agreement”) is made between CEO 
Update (“Publication”) and the “advertiser.”

In consideration of the mutual promises and covenants contained in this 
Agreement, the parties hereto agree as follows:

1. Advertising. Publication shall use its diligent efforts to provide advertising 
specified in Insertion Order. Any advertising submitted by Advertiser must be in 
form and substance acceptable to the Publication.

2. Payment. Advertiser shall pay the fee set forth in Insertion Order to 
Publication, due and payable as indicated therein.

3. Cancellations. Cancellations must be in writing and received 10 days 
before the insertion date.

4. Indemnity. Advertiser represents and warrants to Publication, and Third 
Parties (if any), that Advertiser holds all necessary rights to permit the use of 
the advertisement by Publication for the purpose of this Agreement; and that the 
use, reproduction, distribution, transmission or display of advertisement, any 
data regarding users, and any material to which users can link, or any products 
or services made available to users, through the advertisement will not (a) 
violate any criminal laws or any rights of any third parties or (b) contain any 
material that is unlawful or otherwise objectionable, including without limitation 
any material that encourages conduct that would constitute a criminal offense, 
give rise to civil liability, or otherwise violate any applicable law. Advertiser 
agrees to indemnify, defend and hold Publication harmless from and against 
any and all liability, loss, damages, claims or causes of action, including 
reasonable legal fees and expenses, arising out of or related to (i) breach of any 
of the foregoing representations and warranties, or (ii) any third-party claim 
arising from use of or access to the advertisement under this Agreement or any 
material to which users can link, or any products or services made available to 
users, through the advertisement under this Agreement.

5. Limitation of Liability. In the event that Publication fails to publish an 
advertisement in accordance with the schedule provided in the Advertising 
Agreement, or in the event that Publication fails to deliver the full time 
period or minimum number of impressions (if specified) of the Advertising 
Agreement, or in the event of any other failure, technical or otherwise of such 
advertisement to appear as provided in the Advertising Agreement, the sole 
liability of Publication and exclusive remedy of Advertiser shall be limited to 
placement of the advertisement at a later time in a comparable position until the 
total advertising time or number of impressions is delivered. In no event shall 
Publication be liable for any act or omission, or any event directly or indirectly 
resulting from any act or omission, of Third Parties (if any). In no event shall 
Publication be liable under this agreement for any consequential, special, lost 
profits, lost sales, indirect or other damages whether based on contract, tort 
or otherwise. Publication’s aggregate liability under this agreement for any 
claims is limited to the amount received by Publication from Advertiser for the 
Advertising Agreement.

6. Confidentiality. “Confidential Information” shall mean (i) the terms of 
this Advertising Agreement and any Publication statistics that shall be deemed 
Publication Confidential Information; and/or (ii) any information designated 
in writing, or identified orally at time of disclosure, by the disclosing party as 
“confidential” or “proprietary.” During the term of this Agreement, and for a 
period of two years following this term, neither party will use or disclose any 
Confidential Information of the other party except as specifically contemplated 
herein. The foregoing restriction does not apply to information that: (i) has 
been independently developed by the receiving party without access to the 
other party’s Confidential Information; (ii) has become publicly known through 
no breach by the receiving party; (iii) has been rightfully received from a third 

party authorized to make such disclosure; (iv) has been approved for release in 
writing by the disclosing party; or (v) is required to be disclosed by a competent 
legal or governmental authority.

7. Termination; Effect of Termination. In the event of a material breach 
by Advertiser, Publication may terminate this Agreement immediately without 
notice or cure period, without liability to Publication. In the event of any 
termination, Advertiser shall remain liable for any amount due under this 
Advertising Agreement and such obligation to pay shall survive any termination 
of this Agreement. If the parties contemplate any provision to survive any 
termination or expiration of this Agreement, such provision shall survive such 
termination or expiration. At the request of the disclosing party, the receiving 
party shall return all of the disclosing party’s Confidential Information to the 
disclosing party.

8. No Assignment or Resale of Ad Space. Advertiser may not resell, 
assign, or transfer any of its rights hereunder. Any attempt by Advertiser to 
resell, assign or transfer such rights shall result in immediate and automatic 
termination of this Agreement, without liability to Publication.

9. Counterparts and Facsimile Signatures. This Agreement may be 
executed in multiple counterparts, each of which shall be deemed to be an 
original, but all of which together shall constitute a single instrument. Facsimile 
signatures are acceptable and deemed original signatures.

10. Intellectual Property Rights. Neither party will acquire any ownership 
interest in each other’s intellectual property. Advertisements remain the property 
of the Advertiser. Publication shall have the right to place Advertiser’s logo, 
tradename and trademark on any advertising from Advertiser and to otherwise 
use such items in connection with the purposes of this Agreement.

11. Force Majeure. Neither Publication nor Advertiser shall be liable to 
the other for any failure or delay in its performance due to any cause beyond 
its control, including acts of war, acts of God, earthquake, riot, sabotage, 
labor shortage or dispute, Internet interruption, government acts, or any other 
condition affecting production or delivery in any manner beyond the control of 
Publication.

12. Miscellaneous. This Agreement constitutes and contains the entire 
agreement between the parties with respect to the subject matter hereof and 
supersedes any prior or contemporaneous oral or written agreements. Each 
party acknowledges and agrees that the other has not made any representations, 
warranties or agreements of any kind, except as expressly set forth herein. This 
Agreement may not be modified or amended, except by an instrument in writing 
signed by duly authorized officers of both of the parties hereto.

This Agreement may be executed in counterparts each of which shall be 
deemed an original and all such counterparts shall constitute one and the 
same agreement. This Agreement will be deemed entered into in the District of 
Columbia and will be governed by and interpreted in accordance with the laws 
of the District of Columbia. The parties agree that any dispute arising under this 
Agreement will be resolved solely through confidential binding arbitration in 
District of Columbia before one arbitrator selected by the American Arbitration 
Association in accordance with its rules. In the event of any dispute, each party 
shall bear its own attorneys fees, expert witness fees, and 1⁄2 of the arbitrator 
fees. The provisions of this Agreement relating to payment of any fees or 
other amounts owed, indemnification, confidentiality, limitations of liability 
and intellectual property shall survive any termination or expiration of this 
Agreement. The terms of this Agreement are the confidential information of 
Publication. This Agreement has been negotiated by both parties, with counsel 
from both parties reviewing the document. The language in this Agreement shall 
be construed as to its fair meaning and not strictly for or against either party.

ADVERTISING AGREEMENT


